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Short Range Outlook of Apparent Steel Use 

（Source： World Steel Association  ） 
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Emerging Economies Market Share 
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Challenges for the Steel Industry 

1. Raw Materials 

2. Environment and Climate Change 

3. Promotion of a Positive Image for 

Steel 



1.  Raw Materials 

Profit Pool as EBITDA  

(USD billions) 

(Source: McKinsey) 
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Key Measures 

1. Expansion of raw material sources 

2. Diversification of raw materials 

3. Diversification of production 

processes 



2.  Environment and Climate Change 

 Employ Proven Technologies 

 Promote Technological Innovation 

- Supplying High Quality Steel to 

Reduce CO2  

- Developing Breakthrough 

Technologies 



3.  Promotion of a Positive Image for Steel 



3.  Promotion of a Positive Image for Steel 

“Steel is not a problem.  

Instead, it is a part of the 

solution.” 
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What Worldsteel Can Offer 
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